
BARRIE CHAMBER WEBSITE ADVERTISER CHECKLIST 
Please confirm that all of your information is accurate and send any changes or the 
OK to go ahead with your ad to admin@barriechamber.com or 705.726.0973 (fax) 

 Jean Ann

Date Sold: _____________ 

Company  
Contact  
Phone  
Email @
Mailing 
Address 

 

Ad Type 

 A: Website Footer Ad ($400/mth) 
 B: Home Page Column Ad ($80/mth) 
 C: Profile ($300/mth) 
 D: Enhanced Listing (LOGO) 

($100/setup & 1st year ‐ $35/year after 1st year) 

 E: Priority Listing ($75/mth) 

 F: Grouping Banner Ad ($120/mth) 

 G: Category Banner Ad ($100/mth) 
 H: Directory Power Ad ($75/mth)    
 J: Directory Power Plus Ad ($125/mth)

 K: Power Ad ($50/mth) 
 L: Power Plus Ad ($75/mth) 

Month(s) 
Running 

 Jan       Feb      Mar      Apr      May       Jun 
 Jul        Aug       Sept      Oct       Nov        Dec 

Price of Ad  + GST = Art Deadline 

Link Address www.   

Payment 
Details: 

 Invoice       Cheque      Cash      Credit Card      Debit
 Visa        MasterCard       AMEX    (CVV # is found on back of credit card) 

Card #  ___________________________ CVV # ________________ 

Cardholder  _______________________ Expiry: _______/_______  

 Ad OK ‐ Signature  __________________________

Office Use Only 

Auth: # ________ Date: _________
 

 

Web Page Advertisement Regulations: Above rates are effective as of January 11th, 2010. Prices are subject to change without notice. Artwork is to be 
prepared by customer; it must be web ready and must be the exact dimensions of the ad space (pixel dimensions have been provided for each ad type). File 
must be of type GIF or JPG and less than 60KB in size. Printed size samples on this sheet are approximations; actual size on screen will vary slightly based on 
monitor resolution.  If the web ad is to be produced by the Greater Barrie Chamber of Commerce there will be an extra charge that will be quoted on per 
job basis. Web link address is to be provided by customer. Rotation of ads will help to keep pages fresh, ensuring return visitors to the site, and more 
exposure for every advertiser and member.  Where ad spaces on a page are limited, ads will be sold on a first come first served basis. 


